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“Fashion anticipates ,an delegan ceis a stateofm nd... an imorofthetim en whichwelve,a
transktion ofthe T tu re,an dshou Idn ev erbe static” -OlegGssi i

Appeaxancesof dbthing w ith the sty and aistom sprevalent et agven tme ae generdlly
reened asFashbn.ll any e bnsae popu Brinm any a luresst any given tin e. In portant sthe pea
thet the cou i ofdesipn and feshibnw llchange m ore riepdly than the al lure asaw hoke.

The tem "fehDn'" Bffequently used N apodile Nk ,asanonym Brgln our,beauty and
vk hths=n=s B bDnsae aort ofcom munaat, throughw hch aal lure exan nestsnotbnsof
beauty and goodnesssT he tem "fEehiDn"" Ba® M etin esued N anegetie Nk ,asanonym Pr
‘Bdsand trends and m atereliss) .

h the tce ofargpdl shifting retal bndssepe , the Lixuty brandssector continued to clin b to
new seny hephtsin the past By yeasT he Hest S ynchironze s ey on desner brandsrevedisthet
conssim er1ss 1Iem an enrgptured by the dllire of Lixury , and there ae generouspayofis br desner
brandsthet dare to diveraly . T hissudy revealsashon the consim ersvien thiscategory and theirliking
& buying pettems
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0 ut of 100 respondents;, 45% ofboth mak &
by w hethe/$e w eaxswv hereas33% view ed kEgaugesyourstykw thw hetyou w ear-Greph 1

T he desnerscham ed their §P 1o hae the siperibrquelity but nov E'sall doout the desgn
and gyE w hioh atracts ksconsim erss T he overw helln ing m gprity of consim ers @8% ) believe thet
despnerbrandsae know n Br<tyk and despnw hich the gppaelhae.Greph 6
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Whot o good designer dress is composed of? Whiet do you lock in o dress while buying !
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I hencomesto Tl |l recall brDespnels brand ,w e cone up HS Y 1o be hiphest recelied brand
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Here interesting to knov  isthe &t thet buy ing brands

w ere very diferent fiom thet ofthe recelled onesll ariaB . tekesthe Bad to be the hiphest =ling
brandsan ong both m &k & m &k desner brandsw hich then HBibw ed by the ntematbnal brands
e levB(4%) & I ext L3%),whereasHS Y - the hibhest recallied brand sbought by 9% of the
repondentsGreph 3

Il hen the repondentsiv ere adked ebout the desnsthey axe npred ofthen 39% ofthem tH thet
they axe npred by the w eten desnsand 36% toH thet they w eaxw hatever isin vogue. T hey keep
therrebesupdated and move w ith the trendsll hile buy ing adesner dress;, they are not specilfic to
any eagem orw edem dresesbut chooe w het Bnew and trendy.Greph 18

The Il esemn fhibn trends have been moving heavlly tow axdss? akigen | -9 3%
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Fek to the it w th s ptuous vbrant cobisw oven nito the Nricate axrd omate desnsto be
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find that m ol peopk @0% ) buy casidw eaxr fiom desner brandsand very By repondents (0% )
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oftre vev thet therDesgner excelbn vedt varety and © & m ekesthen com Priebk to choos
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Feshbn B mething thet never
rem ansthe swe and dhanges an o alter
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